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Pandemi Covid-19 yang mulai menginfeksi beberapa negara di dunia 
menimbulkan keresahan dan kepanikan tidak hanya bagi masyarakat umum, namun 
juga pemerintah. Kementerian Kesehatan Indonesia mengalami beberapa krisis terkait 
dengan penanganan Covid-19 di Indonesia sejak kasus pertamanya pada awal Maret 
2020. Penelitian ini meneliti tentang strategi Kementerian Kesehatan dalam 
memperbaiki citranya di tengah krisis komunikasi pada periode waktu 2 – 31 Maret 
2020. Penelitian ini menggunakan metode analisis isi kualitatif untuk meneliti respons 
Kementerian Kesehatan dalam pemberitaan online Detik.com dan rilis berita resminya 
menggunakan teori strategi Image Repair. Hal ini menjadi menarik karena dalam 
menjalankan fungsinya sebagai garda terdepan dalam penanganan Covid-19 di 
Indonesia, citra dan reputasi Kementerian Kesehatan menjadi penting agar dapat 
mendapatkan dukungan dan kepercayaan publik untuk menjalankan upaya penanganan 
Covid-19 di Indonesia. Hasil dari penelitian ini menunjukkan bahwa ditemukan kelima 
strategi Image Repair, yaitu Denial, Evasion of Responsibility, Reducing 
Offensiveness, Corrective Action, dan Mortification. Namun, penggunaan strategi 
tersebut didominasi dengan penggunaan strategi Corrective Action.  
 
 





The Covid-19 pandemic that began to infect several countries in the world 
caused unrest and panic not only for the society, but also the government. The 
Indonesian Ministry of Health has experienced several crises related to the handling 
of Covid-19 in Indonesia since its first case in early March 2020. This study 
examines the Strategy of the Ministry of Health in improving its image in the midst 
of a communication crisis in the period 2 – 31 March 2020. This study uses 
qualitative content analysis method to examine the response of the Ministry of Health 
in the online news and its official release using Image Repair theory. This research is 
interesting because in carrying out its function as the vanguard in handling Covid-19 
in Indonesia, the image and reputation of the Ministry of Health becomes important 
in order to gain public support and trust to carry out efforts to handle Covid-19 in 
Indonesia. The results of this study showed that Ministry of Health used all of five 
Image Repair strategies, namely, Denial, Evasion of Responsibility, Reducing 
Offensiveness, Corrective Action, and Mortification. However, the use of such 
strategies was dominated by the use of Corrective Action strategy. 
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